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Table 1.      
Loadings for Principal Components Analysis With Varimax Rotation of the Digital Listening 
Technology (DLT) Items 
 Factorsa 
Statements 1 2 3 4 5 
I regularly seek new DLT experiences. 0.77 
    
I usually provide information about new DLT to 
others. 
0.76 
    
I often influence people's opinions about DLT. 0.73 
    
I know about new DLT before other people. 0.72 
    
I like to find some new ways to use DLT. 0.69 
    
Even if I haven't heard about it before, I will 
consider trying a new DLT. 
0.66 
    
When using DLT, I am playful and spontaneous. 0.63 
    
I have fun interacting with DLT. 0.58 -0.55 
   
I find DLT useful. 0.47 -0.63 
   
I feel confident using DLT. 0.44 -0.38 -0.38 0.38 
 
I find DLT easy to use. 0.41 -0.34 -0.50 0.43 
 




I do not intend to use DLT in the future. 
 
0.70 
   
Using DLT bores me. 
 
0.69 
   
DLT is not beneficial to me. 
 
0.67 
   





























I view DLT only as a tool to access music. 
   
0.76 
 
I like to keep things simple when using DLT. 
   
0.63 
 
Other people rarely come to be for advice about DLT. 
   
0.72 
My opinions about DLT do not seem to count with others.     0.56 
Eigenvalue 4.87 3.66 3.32 2.16 1.61 
% of Variance 18.72 14.06 12.75 8.30 6.18 
a Factors 1-5 were labelled as: trail blazer, uninterested, troubled, simple, and follower, 
respectively. 
Note. Digital listening technology (DLT) was defined for the participants as: Technology, 
applications, and devices that allow you to listen to music digitally. These include, but are 
not limited to, computer applications (such as iTunes, Winamp, etc.), mobile devices (such 
as MP3 players, phones, and tablets), Internet streaming applications (such as Internet radio 
stations, YouTube, Vevo, Pandora, etc.), and cloud-based applications (such as Spotify, 
Amazon, iCloud, etc.). 
Loadings < .3 are suppressed.      
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Table 2.     
Loadings for Principal Components Analysis With Varimax Rotation of the Facebook Actions 
 Factorsa 
Statement 1 2 3 4 
Clicking on links/watching videos related to music that friends 





Following links/watching videos related to music that friends have 





Posting videos/links related to music/musicians on people's walls 0.79 
   




Interacting with pages/groups/events that pertain to 
musicians/bands/concerts 
0.69 
   
Reading posts by friends regarding the music they've listened to on 




Listening to music via a Facebook app (i.e., Spotify, Pandora) 0.31 
  
0.69 


























Sending private messages     0.69   
Eigenvalue 3.87 2.11 2.07 1.49 
% of Variance 27.65 15.06 14.77 10.62 
a Factors 1-4 were labelled as active, active creation/consumption of music content, 
communication tasks, passive browsing, and apps use, respectively. 
Note. Loadings < .3 are suppressed. 
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Table	3.	 	 	 	 	
Hierarchical	Multiple	Regression	Analysis	Predicting	the	Active	Creation/Consumption	of	
Music	Content	Task	Score	
Model			Predictor	variable	 Beta	 95%	CI	 sr2	
1	 Age	 -0.014	 -3.404	 2.589	 0.000	
	 Gender	 	0.100	 0.000	 0.133	 0.010	
R2		 0.010	
	 	 	 	
F	 (2,	378)	=	1.984,	p	=	.139	 		 		 		 		
2	 Age	 0.037	 -1.763	 3.968	 0.001	
	 Gender	 0.054	 -0.029	 0.101	 0.003	
	 DLT	trail	blazer	(factor	1)	score	 0.293***	 	0.057	 0.119	 0.071	
	 DLT	uninterested	(factor	2)	score	 -0.036	 -0.141	 0.065	 0.001	
	 DLT	troubled	(factor	3)	score	 0.186**	 	0.095	 0.353	 0.027	
	 DLT	simple	(factor	4)	score	 -0.008	 -0.117	 0.099	 0.000	




0.127*		 	0.003	 0.084	 0.010	
	 Self-efficacy:	general	Facebook	account	 0.060	 -0.038	 0.134	 0.003	
ΔR2		 0.140	 	 	 	 	
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Table	4.	 	 	 	 	
Summary	of	Logistic	Regression	Analysis	for	Variables	Predicting	Facebook	Music	
Application	Use	
Predictor	 B	 S.E.	 Wald	 Exp(B)	
Age	 6.839	 14.329	 0.218	 807.221	
Gender	 -0.294	 0.291	 1.091	 0.738	
Active	creation/consumption	of	
music	content	score	
-1.771***	 0.494	 12.760	 0.171	
Communication	tasks	score	 0.090	 0.139	 0.448	 1.097	
Passive	browsing	score	 -0.398	 0.498	 0.629	 0.674	
Apps	use	score	 -2.848***	 0.503	 32.125	 0.058	
DLT	trail	blazer	(factor	1)	score	 -0.193	 0.153	 1.566	 0.826	
DLT	uninterested	(factor	2)	score	 0.565	 0.495	 1.062	 1.665	
DLT	troubled	(factor	3)	score	 1.516*	 0.641	 6.210	 4.943	
DLT	simple	(factor	4)	score	 -0.126	 0.526	 0.104	 0.844	
DLT	follower	(factor	5)	score	 -0.096	 0.136	 0.494	 0.909	
Self-efficacy:	web-based	cloud	
music	technology	
-0.037*	 0.181	 0.02	 0.975	
Self-efficacy:	general	Facebook	
account	
-0.850	 0.426	 3.775	 0.437	
Note.	DLT	=	Digital	listening	technology;	Exp(B)	=	exponentiated	B.		
*	p	<	.05,	**	p	<	.01,	***	p	<	.001	
 
